
For private water companies, sustainability is essential. Fact is, private water 
companies are helping to lead the way on water conservation with green, energy-
saving initiatives that will make a difference for the communities they serve. 

From Connecticut to California, our members are engaging customers from every 
generation about the importance of protecting natural resources and the environment. 
Many member utilities are partners in the U.S. Environmental Protection Agency’s 
WaterSense® program and offer free educational tools to schools and water-wise fixtures 
to households and businesses. Water professionals know that it’s often the simplest of 
actions, like brushing your teeth without the water running and fixing pesky leaks, that can 
do the most good.

Making an Impact
San Jose Water • San Jose, California 

With water resources diminishing and consumer demands 
on the rise, everyone can be doing their part to conserve 
precious water. The San Jose Water Company has been 
working for almost two decades to provide its customers 
with information, services and materials to make their homes 
and businesses more water efficient.

The heart of the company’s engagement program is a free 
water audit service, where inspectors educate consumers 
on how to read their own water meter to raise awareness of 
water usage and possible leaks, identify leaky or inefficient 
fixtures and appliances, and install free low-flow shower 
heads and faucet aerators.

San Jose Water Company serves more than one million people, 
and this conservation program is making a lasting impact on 
the environment and on their customers, who are seeing lower 
bills by doing their part to preserve water resources.
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PROGRAM:   
Promoting efficiency for  
almost two decades

IMPACT:  
Customers see lower bills  
and water is preserved

DETAILS:  
www.sjwater.com

MOVING WATER FORWARD

CONSERVATION FACTS

If one out of every 100 American homes was retrofitted with water efficient fixtures, we could avoid 80,000 tons 

of greenhouse gas emissions. That is equivalent to removing nearly 15,000 autos from the road for one year.1

America’s private water service providers have set conservation standards for the entire industry by initiating 

and implementing sustainable initiatives focused on supporting green buildings and infrastructure, wind and 

solar power, biodiversity and community conservation and education programs.2

The Environmental Protection Agency estimates that more than 1.25 trillion gallons of water — equivalent to the 

annual water use of Los Angeles, Chicago and Miami combined — leak from U.S. homes each year.1

1  U.S. Environmental Protection Agency
2  National Association of Water Companies

www.nawc.org
www.sjwater.com


Conservation and Sustainability CASE STUDY

Going with the Flow
Aquarion Water • Bridgeport, Connecticut   

Individuals, families and a wide array of businesses rely on private service providers to 
solve various water challenges. When a local hospital made a commitment to be the first 
hospital in Connecticut to “go green,” it called in the sustainability experts at the local 
private water utility for help.

Working with Aquarion Water Company, St. Vincent’s Medical Center reviewed  
its materials use and launched its “Go with the Flow” campaign, which halted all  
on-site plastic water bottle sales. By turning to the tap at convenient Aquarion 
drinking water stations throughout the medical facility, hospital administrators predict 
they will prevent the harmful environmental impact of adding 350,000 plastic bottles 
to landfills every year.

Aquarion President and CEO Chuck Firlotte said, “The treatment, testing and quality 
requirements for tap water are much more stringent than those for the bottled product.  
Our water passes 13,000 tests a year.” 

Using Water Wisely
Cal Water • San Jose, California   

While conserving water resources is a good idea no matter where you live, California’s 
combination of unpredictable rainfall and a growing population makes conservation critical 
now and into the future. The California Water Service Company (Cal Water) views water 
conservation as a critical aspect of their obligation to the nearly 500,000 customers they serve.

To this end, the employees of Cal Water work tirelessly to reduce water leaks in the distribution 
system. They do it through regular maintenance and upgrades to the critical infrastructure that 
carries water from their reservoirs to homes and businesses across their service area, and 
they are committed to educating customers about conservation, too. The company provides 
free “Conservation Kits” to its customers that include low-flow appliances and fixtures. The 
company also offers a robust series of school education programs and materials to educate 
even their youngest consumers.

A page on the Cal Water website (www.calwater.com/conservation/index.php) is dedicated 
to helping customers use water wisely, including how they can save money or even receive 
cash-back for purchasing water-saving household appliances or commercial equipment.

We invite you to contact us to learn more about the private water industry and  
the solutions our members are creating. Together, we’re moving water forward. 

CALL: 202.833.8383 to speak about a wide range of water issues

VISIT:   www.nawc.org for access to additional resources

JOIN:   for the very latest information

PROGRAM:   
Hospital partners with Aquarion 
and commits to tap water 

IMPACT:  
350,000 plastic bottles saved 
from landfills

DETAILS:  
www.aquarion.com

About the NAWC: The NAWC is the voice of the private water industry and the only organization that  
represents this group of quality water service providers, innovation drivers and responsible partners. In conjunction  
with our members, we engage with others looking for fresh and powerful solutions to water-related challenges. 

PROGRAM:   
Cal Water works tirelessly  
to reduce water leaks in  
the distribution system

IMPACT:  
Preserves critical resource  
for 500,000 customers

DETAILS:   
www.calwater.com
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